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BRAND GUIDELINES

Have you read them?

How often do you read them?
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Annexure




Photography:

Lead with photography to show people, places, objects
and experiences to emphasize our human brand

Principles:

Use images that show people enjoying experiences
that we enable- dining, entertainment, events etc

People in photography should appear authentic
and candid. Avoid posed photos

Use images with vibrant colours to show the
vibrancy of our experiences

Use photos that evoke a modern, premium look
Avoid black and white
Avoid filtered and faded images

Holiday imagery should be seasonal and secular in
nature and avoid direct association with specific
cultures or religions.
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Do's

Centre people enjoying experiences Busy, messy an unpolished backgrounds
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DO's Don'ts

Sole emphasis on alcohol. Do not

Emphasize the atmosphere over the _
centre alcohol unless there is an

drinks when showing alcohol. Include
food when possible. explicit tie (for eg: free drink in lounges)

Avoid excessive drinking , reckless
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BUSY HAPPENS
WHEN WE REWARD
YOUR CUSTOMERS.

Use gradient overlays with text on Don't place type directly on a photo
photos asset, or over people’s heads or

to ensure copy is legible. faces.
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How to hold a Card in Photography

Finger pinch over Card Member  Finger pinch between logos "Claw” edge hold
name _ . .
Natural pinch on the bottom Natural pinch on the right side 44,141 hold where pointer

left side of the Card. It is fine to of the Card that ensures both finger and thumb hold the top
block the Card Member name if Amexandany Cobrand/bank 5,4 hottom edges so that all
necessary. partner logos are visible. Card elements are visible.
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Fonts

Finger pinch over Card Member
name

Natural pinch on the bottom
left side of the Card. It is fine to
block the Card Member name if
necessary.
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Thank you

Optional contact information
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